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Our mission:  

”International marketing of Stockholm as a destination  
in close co-operation with the travel industry  

to increase the number of commercial bednights”  



Our mission:  

 
Share our love for Stockholm 

 



•  Work for increased tourism to Stockholm 
 
•  Attract international events to Stockholm  
 
•  Attract international conventions & corporate meetings 
 
•  Provide tourist services and information  

Stockholm Visitors Board:  



 Target 2020: 15 million bednights 
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Stockholm - Product 
 
Stockholm as a City Break destination:  

 
 

“ A unique combination of modern quality 
of life and  

creative atmosphere in a natural  and 
sustainable city” 

   
 
 
 



• Well-travelled, socially conscious  
(and internet-savvy) people travelling with 
their partner or friends 

• DRIVE: To have fun, relax and seek new, 
genuine destinations and learning 
experiences 

• Are interested in culture, food, architecture, 
design, event and shopping experiences 

 

Stockholm – target group 



1. Germany 
 

2. UK 
 

3. US 
 

4. Norway 
 

5. Finland 
 

6. France 
 

7. Denmark 
 

8. Italy 
 

9. Russia 
 

10. Switzerland     

14. India  
 

15. China 





Visit Stockholm 



visitstockholm.com 





 





#13 in Europe 

Top 15 European cities. Bed nights 2013 (million) 
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Origin of visitors 

Domestic and foreign bed nights 2013 

67% 
6% 

16% 

11% 

Svenska besökare

Norden, exkl Sverige

Europa, exkl Norden

Övriga världen









Tack 

Stockholm - it's not a coincidence!.mp4

