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Tanaan

* Mika SoLoMo?

* Miksi SoLoMo?

* Miten SoLoMo? Esimerkkeja

* Mita meilla tulossa ja kuinka mukaan
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Miksi SoLoMo? Matkailija 2.0 on mobiili

Palvelut siella missa minakin

I ne diways-connecte

traveller:

How mobile will transform
the future of air travel

a

The global study identifies traveller attitudes to
airline mobile services whilst also highlighting

ging mobile teck gies set to transform
each stage of the travel experience.

Global mobile
subscribers

The number of worldwide
subseriptions for wireless services
reached § billlion in September 2010,
The worldwide smart-phone market
grew 79.7% year on year in the first
quarter of 2011 (1011), according to
the Intemational Data Corporation
{IDC) Worldwide Quarterly Mobile
Phone Tracker.

s emheie .. : i Post-trip At the airport
of each step Lea ::F:%urt 238 deis
11.1%

“When flying, how
impartant are the
following 6 steps for your Connecting

overall airline travel 12_8%

experience?”

On-board
27.2%

13.4%

of the Earth’s population
subscribe to wireless services

Pre-trip

The mest important stage of
the process. Passengers are
locking for easy ways to plan,
book and board the plane

At the airport

Maobile is used if things go
wrong with the travel
experience i.e. lost bags, seating
and disruption

On-board

A unique opportunity for
airlines to provide enhanced
services with the increase in
connectivity on planes

At the destination
Passengers are increasingly
using mobile to explore,
eonnect, and share experiences

Post-trip

Social media provides an
immediate outlet for feedback
from customers

16%

of travellers surveyed
currently use smartphones
to book trips
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Miksi SoLoMo?”Matkan aikana tukeudun kannykkaani”

rrom chaos to collaboration

How transformative technologies will herald a new era in travel

TRAVELLERS’ FRUSTRATIONS

Automated identity
management systems to track
flows of peaple going through
security and border control

) ' happy: forefficient travel
share this +

'-ﬁ : @ 5 3 % ;:mﬁn?n:aﬁm

Intelligent tickets mHealth 82% s deviceto oo
anupdatethe 5.  mobile technology and and reduce levels of
traveller on '?" 'desire; stress while travelling

A% Sea™"

share thi +

information from expert blogs z o
and online guides help create 9 desire: ' RHAORIC SRS

personalised travel guides

Intelligent recommendations .;] 86% ;‘mtm
R

share this +

not knowing where the R 7
31 poriaium 61 st

access historical and cultural : information about the
information about a place *1 , — 'dﬁ"‘: physical world
and access peer reviews

personal

Payment with memory
memory of expenditure will
enable intelligent
pa 1 record

- P for a
PPy personalised service

59 complete access to
= % everything they can get
easy access to your own business  in their home

music, video and data from E travellers

hotel reoms desire- m

51 not having

% access to home
music, video
and data

http://www.amadeus.com/msite/collaboration2020/index.html
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Yleisimmat sovellukset

Util iZing the three asnapsnot of the ways a few companies are innovating:

GOOGLE

. FACEBOOK

. GROUPON

. FOURSQUARE |

YELP

| ZYNGA

The Android mabile
operating system is

: The mobile website
i was revamped in

The new Groupon
! Now mobile app

i Consumers
: “checkin"to

The Yelp application
. allows“check-ins"to

Acquired mobile
! game developer

MOBILE rivaling Apple'siOS | March and the : delivers deals to . businesses on ! local businesses and { Newtoy Inc. last year
for smartphone i company has more | consumers based | their phones. ! integrates with ¢ for anundisclosed
dominance. i than 250 million i on their location, i OpenTable for ¢ sum.

! active mobile users, | i mobile restaurant :

: : | reservations.
Social Search : Morethan 2.5 ¢ Deals are activated : Userscanshare | Active community ! Signed a five-year
organizesresultsby | million websitesare | onlywhena : their location with | members can join i strategic agreement

SOCIAL content that’s i integrated with i minimum number friends, aswell as | the"Elite Squad” i with Facebook that,
important to an : Facebook via i of people signup, | recommendations | which earnsthema | among other
individual's social | plug-ins such as the | soconsumersare | forwhattodoor ! specialbadgeon . initiatives, expanded
network, while i “Like"button and i encouraged to tell | eat at certain : their profiles and : the use of Facebook
Latitude allows ¢ the ability to i their friends about © places. ! invitations to special : Credits in games.
users to share their | register using a i offers. : i avents. :
location with friends. ;| Facebook account. :

Places helpslocal | Consumerscanget | Group-buying ‘ Businessescan | Thereviewsitenow  Inked a deal with
businesses establish local deals by i platforms provide use the platform offers city-specific . American Express

LOCAL aWebpresenceand | “checkingin"toa | analternativeto | to offer special i and national deals. | allowing card

COMMERCE  Offerswasrecently | businessviathe i traditional forms : members to use

launched in
Portiand.

i Places feature.

http://socialcommercetoday.com/wp-content/uploads/2011/05/61597048.jpg

OSKE

MATKAILUN JA
ELAMYSTUOTANNON
KLUSTERIOHJELMA

: of local
i advertising.

: perks to users and !
: build loyalty
: programs.

i rewards points for
i virtual goods.
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All Foursquare specials in Helsinki, Finland MUs | &My
o Twest 0 9 - | [T R ]
Cangony Vanuss Toinld Total  Tina

checking  usars

Aurajokiranta

Lantinen Rantakatu (ltainen Rantakatu), Turku, 20100, Finland

Amarille Mugakafy §

1.1 o Check.in 5 -" 1l 3 € gy '.f'.»:]l'J:\:ilu Ebua @ voi yhdis1aa rouhin eluihin. | .3 € off the man cosree. This benell T1En 3063 Other Great Outdoors, River, Park
— canntd by combingd with any s8hers
Restaurant Codhea 3 € i naavos Gnodo. M seesm Sems efsedomema ¢ doyeuany sscomany 5 P?@" W o T
Wirgln (I Cao. Mannafaimints § * \)‘:“= > %%&i@z?j}
halisn  Checkim Special 2€ sty lounaasta (norm. BE 1 11E) ma=pé kio 11=15. Koskes salaathibufets i keks bufstia i i 5&{{{{%%
2 26 n‘llmrh (moem, BF oo 18} Mon-Fri 11-18 Applios to eithes the salad buffet or the entir Euflet £Lel JET2 +
Rustaurant wiaE yeea O 00§ y 11,008), Sedcmaysr -nm ¢ 11 do 15 u ke oA
m§f>§}} i M}-ﬁ“\t About our maps
il Mlagor get's surpnse for svery check-in!
2 I Zn 2294
Gasbiopub Check.in Special 3 € el padroassta Eio e kosie boonasta | €5 diacount of the main course. Mot valkd dunng
boch. J Cenpiea 3 € e fraeude Smoao. Hi SeicTine! B0 opean obena Photos

See all 103 photos
Kol Fares Cabé Kunvikalu 3
Mapar Special Mayar gets 10% off all focd, sok dinks & take away predulcs. Pormestan saa 10 % alennuksen

4 Café kadista ruokatuotieista, alcholElomista juomista seic take away tustieista 138 3195 Simj
Check-in Spe Eaa0 sunnumaibrunssin yhloydessd ekoikabin pudlesn hinkas Mart
Edoliitia brunssin osfamisfa
Expl
Halga Ki Feadu &
5 o - : ATHT 2860 Rest
B Check.ln Special 3 € oty planuoasta. /-1 # off main course 7 Cengea 3 € va massos Gmoga
nstaurant
Hisck Door 2o Roaberdwbaiy 1
[ Pul 4500
Muyar Spacial Mayor Favan ensimmaizesia hanaoluesia (ts slkoholiiomasta cduesta) -10%
Sports Acmdemy Kavakat 8
- Spats | Check.m Speclal 3 € iy pldrucasta. B i koske lunasta | €3 discount of the main course, Mot salid duing e 2387
7 3 36
hanch .
Bar o
Ciuden 3§ v anaguns Brsds He Ssdemavem 8o Speus sbeds 7 tips Sort: Popular / Recent
an Kintma Lassshamnauis 3
8 | Hewhis Special Enpmmasests ssianionaviumisesia imanen Keemannianapp bpunmyymnisia Valise TS 2012 Log in to leave tips at this venue!
Museum omas# | After your Arst chacin, get 3 fres Kixsme badgs #om e tickst dask Chessa pour tpveonte!
Dali Mackalinknkniu Machalmn 5
sck.| bk |G . gLsic i e anaa
Fast heck.| ! 5 5 il tizuslamnﬁ;:r:f ol plival L".::.: ;‘n.-:::a:-'w; u:;:,-hﬂm Ligis .-'uln ahn._:wkn paalle, kun m Sampsa V. January 26, 2012
osial menkca tshanss Braakinsg lay -mEeTeaisan 5 a8 braaifast componant foe chack-in . . . . . .
% Poed il & H 163 Gao for a ramantic walk by the Aura River and visit some of the nice cafés.
Rastaurant Lispikhoms! Amasvikhoa pannan, juame, paatelly ek, Kardnmun ' hisdeimad Efy winnasss rapoadelun Save Like - 12 likes

. Bieatcfosl cor drinft, Bucon, frivd agg o froil For leaded e only

www.foursquare.com Jr n Ville P. July 15, 2011

Mice place to hang around with few beers and friends at sunny day :)

¢].] &
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http://www.4sqstat.com/specials/helsinki
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Aloitussivu
Apuohjelmat

Hakuteokset

Kaupunkioppaat ja
kartat

Musiikki
Ty ja toimisto

Urheilu

Uutiset ja
tiedotteet
Valokuva ja video
Viihde
Yhteistpalvelut
Pelit

Kini ja video
Mukauttaminen

Kokoelmat

store.ovi.com

m Hanki sovelluksia Mokia-laitieeseesi (M3EritE laite)

1t Sovellukset Kaupunkioppaat ja kartat

1. 0.0.0.0.8

llmainen

Homadi

Valitse laittees
Kayta Nokia-lai:
Huomautus: Laite
puhelinohjelmist

Nomadi

omistaja: Citvnom
Kaupunkioppaat j
Explore, Create &

Follow routes ant
Easily find intere:

You can also crei

& Jaa
Lf1E]e

SisEltddn littyvissd
julkaisijaan:

citynomadi.com | i
Muissa asicissa vali
seuraavistasuppori
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m Hanki surrefubsia Hobisfail leevewsd (W358 Laile)

Alpdrussh
Apumahjelmar

Hakuleohsel

Kaupuniinppaar i
kartak

Mariikki
Ty ja toimista
Urheilu

Putiset ja
isrdotteet

Walokuva ja vidhes
Wilhde
¥hileistipal velul
Palil

Aiini ja video

% Sovellukset
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Walitse Loitteesi, niin ndet, onko tEmd tuote yhteensopiva,

Kiytd Mokia-lpitavalitsinta.
Eat.fi
womixlaja; mecal Lid

Kaupunbioppaal ja kartal - 0L ML

Finnish restaurants in your pochet!

Humgry in Helsinkd? Lanking far laneh in Lakhei? Dan'e sant ta sleg thraugh the snew to find
another closed door? We've got the information wou need. Find whats open right now,
riear you and worth the trip with this mini version of cur populsr réstaurant sits,

o eat.fi. Resd reviews, check opening tees (inclsding lunch snd brunch), and find

your way there,
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http://store.ovi.com/content/161042
http://store.ovi.com/content/680C42A2A4E6F8CCE040050A85325203

SoLoMo on enemman kuin paikallisdiileja
myyntia ja markkinointia

E ion _ Media
ducatio Nonprofit
EVerts
rinancial Retail Insurance
Healthcare smart tratric / Automotive
Government Transportation

Travel



Click the image above to YouTube video: Health and Medical Services: SoLoMo Marketing


http://www.youtube.com/watch?feature=player_embedded&v=iHSX70Dsrgg

SoLoMo-projektissa seuraavaksi

* SoLoMo tyopajat Turussa ja Jyvaskylassa alkuvuodesta 2013

* Palvelupolkukuvaukset
* Tietoa rahoitusmahdollisuuksista uusiin konsepteihin
* Innovation Camp alkuvuodesta 2013 (uudet konseptit)

* Signaalisessio alkuvuodesta 2013

* Solomosta paljon lisaa internetissa, Slideshare, Twitter #solomo jne

e wwWw.tnooz.com , www.ifitt.org

e www.econsultancy.com ,www.mobilemarketer.com

e www.solomoshow.com
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http://www.tnooz.com/
http://www.ifitt.org/
http://www.econsultancy.com/
http://www.mobilemarketer.com/
http://www.solomoshow.com/

Kiitos!

www.experiencebusiness.fi/solomo
www.twitter.com/experiencebiz
www.e-julkaisu.fi/m&e2012
Tilaa uutiskirjeemme
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Sosiaalisen median lokaalit
sovellukset: missa business?

Tuomas Ranti, projektitutkija
(tuomas.ranti@utu.fi, p. 02-333 9556)

Business and
Innovation
Development

Turun yliopisto
University of Turku



Paikallispalvelut: soveltaminen
paikallisesti vai oma paikallissovellus

e Kayttajien maara ja aktiivisuus ratkaisee

® Voidaan optimoida palvelujen, joissa ihmiset
jo ovat, hyodyntaminen

® taj tehdaan uusi sovellus kokonaan omien
tarpeiden perusteella

Turun yliopisto
University of Turku



® Sosiaalisen median palvelujen omistajien
kannalta liiketoimintamallit ovat olleet
etsinnassa

- mainonta, freemium...

Business and Turun yliopisto
Innovation

Development University of Turku



Business and
Innovation
Development

Hyodyntajan kannalta:

|

missa business

Kontaktien parempi laatu

Levita sanaa, lisaa kysyntaa; lisaa kavijoita esim.
pelillisyys), aktivoi (esim. mobiilin ominaisuuksien
valjastaminen; kamera, Augmented Reality, GPS...)

Tasaa kysyntaa (kysyntapiikit vs. matalan kayton
ajat) (haluttu kohderyhma tavoitettavissa
joustavasti)

Lisaa toistuvien asiakkaiden osuutta (verkosto,

kampanijat, pelillisyys)

Turun yliopisto
University of Turku



Case-esim.

- Brittilainen hotelli hyodynsi Twitteria tehokkaasti

® Markkinointikulujen leikkaus ja uusien asiakkaiden hankinta

® |[,5 vuodessa tuhat seuraajaa ja £150K arvosta uutta
myyntia

® Taktiikkana

® Saannolliset ja mukaansatempaavat twiitit, aiheina ruoat
listalla, hotellin uutiset, blogikirjoitukset, paakokin
vierastwiitit, Tiesitko taman? -osio

e Kaytetaan Internetin analyysityokaluja kayton

seuraamiseen

(lahde: Guardian)

Business and Turun yliopisto

Innovation . .
Development UI’IIVGI’SIty of Turku



Mietittavaa

® Keita ovat tavoiteltavat asiakkaat

- Mista he luultavimmin loytyvat tai miten
he loytavat yrityksesi

® Sosiaalisuus valitussa kanavassa

® Valmius sopeuttaa omaa toimintaa ja
viestintaa somen kehityksen mukaan

Business and Turun yliopisto
Innovation

Development University of Turku



Business and
Innovation
Development

® Haasteita:
- Resursointi!

- Sosiaalisesta mediasta alkunsa saava
kulutusprosessi voi olla pitka, ja sen
saumakohdissa asiakas saatetaan
menettaa

- Erottautuminen

Turun yliopisto
University of Turku



lahteita:

Facebook, Yelp, Foursquare, Klout, Localmind
Coleman/The Guardian (18.8.2012)
McGrath/HBR (21.5.2012)

Turun yliopisto
University of Turku



Mita Aleksanteri | sOI

zeeland. Turussa lounaaksi

Kalle Euro
25.10.2012




Sosiaalisen median
lokalisointia Turkuun

zeeland.






Geokatkoily.

S —

\_*
N

3

Q

3

o



Sightseeing apps
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QR-koodit

e Silakkamarkkinat, keskiaikamarkkinat, DBTL ja Ruisrock ymparivuotisiksi
e Turussa kuvattujen leffojen tapahtumapaikkojen esittely
e Myllysillan rajaytyksen katselu paikan paalla

Geokatkoily

¢ Harrastajia 10 miljoonaa: kasvava laji
e Saaristo on kuin tehty geokatkoille, mutta k&tkdily toimii my6s kaupunkialueella
¢ Yritykset voisivat olla aktiivisia katkojen tekijoita: diileja, aarteen etsintaa yms.

Sightseeing apps

¢ Jokilauttaan tehtava sovellus, jolla voi seurata matkan etenemista ja reitin paikkoihin
sidottuja tarinoita ja historiaa.

e Esimerkki Gdteborgista, The Tram Sightseeing App by Vasttrafik

Pelit

e Aurajoki-ajelu, Polta Turku... Mika tahansa hauska, yksinkertainen ja koukuttava some-peli.


The Tram Sightseeing App by V�sttrafik

Kiitos.

Kalle Euro
kalle.euro@zeeland.fi

zeeland.



	SoLoMo – Esimerkkejä maailmalta
	Tänään
	Mikä So Mo?
	Miksi SoLoMo? Matkailija 2.0 on mobiili� Palvelut siellä missä minäkin
	Miksi SoLoMo?”Matkan aikana tukeudun kännykkääni”
	Yleisimmät sovellukset
	Esimerkkejä Suomesta 1/2
	Esimerkkejä Suomesta 2/2
	SoLoMo on enemmän kuin paikallisdiilejä myyntiä ja markkinointia
	Slide Number 10
	SoLoMo-projektissa seuraavaksi  
	Kiitos!��www.experiencebusiness.fi/solomo�www.twitter.com/experiencebiz �www.e-julkaisu.fi/m&e2012�Tilaa uutiskirjeemme


<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /All

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (None)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Warning

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /UseDeviceIndependentColor

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness false

  /PreserveHalftoneInfo false

  /PreserveOPIComments false

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages false

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 108

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages false

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 100

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages false

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile (None)

  /PDFXOutputConditionIdentifier (FOGRA27)

  /PDFXOutputCondition ()

  /PDFXRegistryName (http://www.color.org)

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<

    /ENU ([Based on 'Adobe PDF web 96Dpi'] Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /BleedOffset [

        0

        0

        0

        0

      ]

      /ConvertColors /NoConversion

      /DestinationProfileName ()

      /DestinationProfileSelector /NA

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure true

      /IncludeBookmarks false

      /IncludeHyperlinks true

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles true

      /MarksOffset 6

      /MarksWeight 0.250000

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PageMarksFile /RomanDefault

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

    <<

      /AllowImageBreaks true

      /AllowTableBreaks true

      /ExpandPage false

      /HonorBaseURL true

      /HonorRolloverEffect false

      /IgnoreHTMLPageBreaks false

      /IncludeHeaderFooter false

      /MarginOffset [

        0

        0

        0

        0

      ]

      /MetadataAuthor ()

      /MetadataKeywords ()

      /MetadataSubject ()

      /MetadataTitle ()

      /MetricPageSize [

        0

        0

      ]

      /MetricUnit /inch

      /MobileCompatible 0

      /Namespace [

        (Adobe)

        (GoLive)

        (8.0)

      ]

      /OpenZoomToHTMLFontSize false

      /PageOrientation /Portrait

      /RemoveBackground false

      /ShrinkContent true

      /TreatColorsAs /MainMonitorColors

      /UseEmbeddedProfiles false

      /UseHTMLTitleAsMetadata true

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



